
IMPORTANCE OF CREATIVITY IN ADVERTISING

When it comes to direct mail marketing and advertising, creativity is the most important aspect. It is the most efficient
way to create memorable.

The lowest score was 1. A euro invested in a highly creative ad campaign had, on average, nearly double the
sales impact of a euro spent on a noncreative campaign. Account planners convey the needs and interests of
the clients to the ad designers so they understand the objectives before and during the creative process.
Slogans if used should be associated with a positive outlook. In contrast, when products are easily understood,
similar, and tied to personal preferences quenching thirst with a soda, for instance, or enjoying a cup of coffee
, an out-of-the-ordinary approach can be more effective in stimulating sales. After feeding the scores and
budgets into a hierarchical sales response model for this hypothetical example, we used data from our study ,
the company estimates that the sales impact for Campaign B will be 1. Copy and visual components must be
in synch for creative cohesion in the message. This dimension of creativity is about blending or connecting
normally unrelated objects or ideas. It is said Creativity and Innovation are about finding unexpected solutions
to obvious problems. If you are doing a direct mail shot don't scrimp on copy, write as much as you want, but
create it so that it is user friendly when read and in logical order. They can access your social media platform,
send you e-mails for more information, or call you about a purchase. Is it artistic in its production? Only 11 of
the campaigns received an overall score above 5 five of them were cola campaigns. Let Macromark Help You
Create a Successful Ad Campaign Creating a successful direct mail campaign will take careful time and
consideration, but even with all the creative and unique design and copy at your fingertips, you still need to
find a way to get your ad into the hands of your target audience. So, let all the advertising sparkle by including
a bit of creativity! Postcards are effective for most products as they cut down the envelope barrier that
prevents many consumers from getting your message. This is the theme of a campaign that will carry through
all executions and serve as the foundation of the message you want to get across to target customers. Their
production quality is high, their dialogue is clever, their color palette is original, or their music is memorable.
By focusing on the uniqueness of your ideas, or the features that you want to sell, your ad can tell the story
that you want to get across in an interesting way. Advertising creativity has a purpose to fulfill beyond
creating an appeal for itself.


