
CHALLENGES AND OPPORTUNITIES IN AGRICULTURAL MARKETING

Challenges and opportunities in agricultural marketing Introduction: Although rising incomes are contributing to
expanding and diversifying.

If production costs are higher, they are translated into the final price of the product that reaches
commercialization spots in good shape, impacting the production wheel negatively on both ends. Leaders
should take care of providing marketing services to their members without his selfishness. Crop diversification
is also needed, [13] as the current funding climate and government prioritization of rice research means that
rice is often studied at the expense of other staple crops. In order to decrease fertilizer costs for farmers and
therefore increase use and agricultural yields, the efficiency of the entire industry must be improved. What it is
big news is what that climate change is doing to the soil in Kenya. The most practical strategy for effective
mechanization will be the creation of information pathways and opportunities that will enable farmer-led
adaptation. Water user associations are a common type of limited cooperative. Fact: The number of
middlemen or intermediaries is shrinking dramatically as the structure of the food and agriculture system
changes. The government of Myanmar must establish and outfit laboratories and a testing service to ensure the
consistently high quality of products being developed and entering domestic markets. This has caused
difficulty in understanding their problems and issues. Continuous evolution, perfection and transfer of science
and technological inputs in agricultural marketing. Experience has shown that success of cooperatives is due
to strong relationship and trust with their membership, which has been built over years through effective
marketing support, services support and transparency of the exchange process. Information Technology In
Agriculture Sector, 6. This will reduce the marketing overheads, including promotion costs and will also result
in high reach as a single advertisement serves the purpose. Leadership and understanding Leadership and
understanding between the team members are the success factors. The conventional approach of extension
services have not been able to resolve the challenges posed by various factors in Indian Agriculture marketing.
Although we say arguing that marketing is everything a business that technology have improved but it has not
gone does. Improved agricultural production is the However, connectivity technologies have been the major
weapon in the fight against world hunger, greatest achievement in ICT and have unleashed improving rural
livelihood and increasing economic new functionalities for the business community growth. The Institute
organized 18 training programmes, workshops, awareness programmes and management development
programmes. Essay Opportunities: 1. Related Papers. Sometimes they also build linkages with the different
market far away from the production area. Some are leeches and charge high rate of interest. In several
markets, malpractices by traders persist, such as late payment, deduction for cash or spot payment, and
nonissue Ofs aleslips. The directors hire the manager and establish the policy under which the manager
operates. They should provide advice to the farmers on planting suitable crops, which earn them higher
income. Product Diffusion Models in Marketing: A  They reach every community. His interest in agriculture
was fueled by environmental concerns and broadened to include social and political concerns after experiences
like traveling to Myanmar. There is also a need to respond to the challenges and opportunities, that the global
markets offer in the liberalized trade regime.


