
MARKET SEGMENTATION THROUGH CRM

Customer relationship management, or CRM, is a promotional tactic used in integrated marketing and other types of
consumer-focused marketing. In most cases, business marketers have already selected and grouped the products
market segments before the implementation of CRM.

The continued momentum you have with your campaigns demonstrates your success. Have they opened your
newsletter? Approaches to B2B customer segmentation include vertical or horizontal alignments. Markets
may be segmented according to a number of criteria, including purchasing habits, needs, lifestyle, age and
interests. Likewise, segment out your bounced emails. As a by-product of its personalized nature, marketing
materials sent out using customer segmentation tend to be more valued and appreciated by the customer who
receives them as opposed to impersonal brand messaging that doesn't acknowledge purchase history or any
kind of customer relationship. The customer segments can be based on demographic data, psychographic data
and activity-based data such as actions that users took on a website. Determine the Lifetime Value of Your
Customers CRM helps you create predictive models that determine profitable customers based on their
lifetime value CLV , an important metric that calculates the net value of a future relationship with a customer.
FACT: Eighty-six percent of consumers say personalization plays a role in their purchasing decisions. Be
certain that your data is in good order, which will allow you to send campaigns and offers to the right people
and avoid the wrong people. Instead of trying to get all the information up front, use progressive profiling:
with each successive interaction with your gated content, ask for a little more information before you give
them the next piece. With segmentation: Individual clients get notified about complementary products or
service others have bought based on specific purchase. Attended a webinar? When you segment your lists to
direct the best campaigns and offers to the right recipients, you increase your chances that they will engage
with your content, lowering your bounce rate and raising your credibility. Segmentation can support your list
hygiene efforts. Different segments may be more prone to specific media types, such as magazines, Web
pages, television or radio. Did they click a link? Segmentation helps you target, and most importantly,
personalize your message to your leads and clients. Put them in a campaign to increase their sentiment. You
want to nurture low-CLV customers through your social media platforms, creating content that sets you apart
from your competitors. Don't have time to read this now? Click thru forms, links, etc. You want to be sure to
pay attention to how the people on your list respond to the campaigns you send to them.


